
If you want employers and recruiters to choose you as 
a potential candidate for their vacancies, you need to 
complete as many details in your profile as possible.
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PHOTO
Your profile should contain 
a photo. Use a head and 
shoulders close-up photo, 
avoid anything too casual, 
this is a professional network 
and potential employers’ first 
impression of you.

HEADLINE URL 

Access videos about LinkedIn 
and social media at the 
MyPlan video library: 

https://www.ctp.org.uk/my-plan/
ctp-video-library

•  
Sign up via www.linkedin.com to create your account. 

•  
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LINKEDIN
GET STARTED: THE BASICS

LinkedIn offers either a free basic account or paid-for Premium account. A 
free account offers the features required for job and people searches, and 
building your network and professional identity. Premium accounts do the same
as basic with some additional features specifically targeted for job seekers, 
recruiters or those using LinkedIn to drive sales.
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Your headline is 
your most visible 
statement, use the 
space to advertise 
your skills/job title.

The URL for your 
profile can be 
personalised with 
your name, 
enabling you to 
share the link 
easily. 

LinkedIn is a professional network site with 500 million users (Q1 2018).
•  



SUMMARY
Your summary is the first opportunity a 
potential employer has to find out who  
you are beyond the photo and job title. 
Make sure you optimise your profile to  
be found by using words that a recruiter 
would search for if they had a vacancy 
suitable for you. Those words could 
be specific skills, qualifications or job 
descriptors such as ‘AutoCAD’,  
‘Mechanical Engineer’ or ‘Microsoft Office’.

ADD MEDIA
Use these tools to showcase work 
or other information relevant to your 
professional profile.

EXPERIENCE
In a nutshell, the Experience section of 
your LinkedIn profile is your online CV. 
Include current and past employment, 
make sure whatever is on your LinkedIn 
profile matches what you list on your CV, 
as some employers will cross reference.

SKILLS & ENDORSEMENTS
In the Skills and Endorsements section 
you can add skills that you would like to 
highlight. They also let your connections 
validate the strengths found on your 
own profile. Skill endorsements are a 
simple and effective way of building 
your professional brand and engaging 
your network.

You can RECEIVE endorsements, and 
you will be notified via email when 
someone has endorsed you, and you 
can GIVE endorsements by scrolling 
down to the Skills & Endorsements 
section of a connection’s profile, click 
the name of the skill, or the + sign next 
to the skill.

EDUCATION
In this section you can list your 
educational achievements.
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LINKEDIN
GET STARTED: THE BASICS

Find out more at www.ctp.org.uk/resettlement-guides/linkedin-437531

https://www.ctp.org.uk/resettlement-guides/linkedin-437531

